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Abstract 

This article proposes a unified theoretical framework for understanding the relationship between tone, 

mood, and genre in cinema. Challenging the dominant stylistic and affect-based approaches, the article 

argues that tone is not a technical or emotional surface phenomenon but an ideological structure 

emerging from the value fields through which viewers perceive, evaluate, and interpret films. Mood, in 

this framework, is an affective layer within the same perceptual field that tone organizes at a semantic– 

value level. Genre, rather than a purely narrative or stylistic classification, appears as the externalization 

of tone: the crystallization of recurring value-laden tonal structures into recognizable cinematic 

categories. This model expands the conceptual foundation of genre theory and offers a basis for 

reconsidering global genre systems, including Kaveh’s 7–28 genre taxonomy. 

 

 
1. Introduction: Why Tone Cannot Be Reduced to Style or Mood 

In mainstream film education—particularly in writing manuals and production-centered discourse—tone 

is often reduced to a question of technique (lighting, editing, pacing) or to a vague emotional quality 

(“what the audience feels”). 

Similarly, mood is treated as a temporary affective coloring of a scene, and genre as a narrative blueprint 

or market label. 

These distinctions work well in craft-oriented contexts but fail as theoretical tools. 

They cannot explain: 

Why genres remain stable even when narratives differ. 
Why tonal expectations shape interpretation more strongly than plot. 
Why cultural value shifts produce new genres or transform existing ones. 
How viewers perceive meaning before they articulate it. 



This article argues that mood, tone, and genre do not exist as isolated categories. 

They are three expressions of a deeper structure: value-based perception. 

 
2. Mood and Tone: A Unified Perceptual Field 

Traditional theory separates mood (affect) from tone (attitude or style). 

But cinematic experience does not follow this division. 

Mood 

The affective, atmospheric field of a film. 
Often immediate, sensory, and pre-reflective. 
Can shift from moment to moment. 

 
Tone 

The semantic–value field that organizes perception. 
The viewer’s sense of what kind of world this is. 
Stabilizes the experience across scenes. 
Tone is therefore structural, not decorative. 

A film’s tone is not what a filmmaker adds; it is the system through which the viewer makes sense of what 

is shown. 
Mood is a local inflection. 

Tone is a global structure. 

They are not opposites— 

they exist on the same continuum of perception, with tone operating at the ideological layer of meaning. 
 

 
3. Ideology as Organized Value System 

In this framework, ideology is not political doctrine. 

Political ideology is only one sublayer of a much broader field. 
Ideology = the organized structure of values through which people perceive meaning. 

Value systems include 

moral assumptions 
cultural codes 
aesthetic preferences 
taboos and sensitivities 
implicit worldview 
learned emotional responses 
symbolic boundaries 
micro-narratives and condensed phrases 
These value systems do not originate from narrative content. 

Rather: 



Content and meaning are themselves products of the value field. 
A single phrase, cultural idiom, or dense lived moment can carry an entire value universe. 

These “symbolic condensations” structure how viewers interpret cinematic worlds. 
Example (generalized from cultural displacement): 

A behavior considered taboo in one value system may signify emotional health in another. 

Nothing fundamental about the individual has changed; 

only the value field through which meaning is produced. 
This is ideology in the aesthetic–perceptual sense. 

 
4. Tone as the Emergent Structure of the Value Field 

Tone emerges when a value system becomes perceptible in cinematic form. 
Tone is not the sum of stylistic choices; 

style merely expresses tone. 

Tone is: 
the viewer’s sense of attitude toward the world 
the ethical–aesthetic framework shaping interpretation 
the organizing logic that makes narrative meaningful 
the precondition for identifying cinematic reality 
Tone exists before plot comprehension. 

Viewers grasp tone intuitively, before they understand story. 
Because tone emerges from values, changes in value-field produce new tones: 
shifts in morality → shifts in tone 
shifts in cultural sensitivity → shifts in tone 
shifts in collective experience → shifts in tone 
This explains why tonal structures vary so radically across cultures and historical periods. 
5. Genre as the Externalization of Tone 

Genre emerges when tonal structures become stable and repeatable 

 
Narrative patterns may vary, stylistic devices may change, 

but tone remains the anchor. 

Crime films 

→ tone of suspicion, decay, moral ambiguity. 
Comedy 

→ tone of elastic consequence, social play, suspended seriousness. 
Melodrama 

→ tone of ethical gravity, emotional duty, moral testing 

 
Horror 

→ tone of threat, ontological instability, proximity of the uncanny. 



Thus: 
Genre is the crystallized external form of tone. 
Not the other way around. 
This model repositions genre from a formal–narrative category to a value-based perceptual one. 

 
6. Mapping Tone to Genre: The 7–28 Genre Taxonomy 

Kaveh’s genre taxonomy (core 7 genres and extended 28 subgenres) is grounded in tonal fields, not 

narrative templates. 

 
Each genre corresponds to: 
a distinct value-structure 
a recurring tonal signature 
a stable cluster of viewer expectations 
For instance: 
Fantasy → tone of possibility 
Crime → tone of moral uncertainty 
Social drama → tone of ethical conflict 

Musical → tone of emotional amplification 
This approach allows: 
cross-cultural genre comparison 
recognition of hybrid tonal systems 
new genre identification based on value shifts 
Such a model is more flexible than narrative-based genre theory because tone changes earlier and reveals 

structural transformation faster. 

7. Conclusion — Toward a Value-Based Theory of Cinema 

This article proposes: 

Values precede meaning. 
Ideology (in the aesthetic sense) organizes values. 
Tone emerges from ideology. 
Genre crystallizes tone into shared forms. 
This vertical structure: 
Value → Ideology → Tone → Genre 

offers a deeper account of cinematic experience than stylistic, narrative, or market-based genre theories. 

It grounds genre in human perception, not in plot patterns. 
By rethinking tone as an ideological structure and redefining genre as the externalization of tone, 

this framework opens new possibilities for: 

global genre studies 
cross-cultural analysis 
viewer-centered film theory 
historical genre evolution 
and comparative tonal mapping.
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